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An innovative and life-saving program is using olives and 
olive oil to give African children a better life. Path Out of 
Poverty (POP) is the rural-community development program of 
UK charity Grow Peace. Run from Goedgedacht (‘Good Ideas’ 
in Dutch) farm in the Western Cape of South Africa, POP 
helps impoverished children break free from the damaging 
cycles of poverty that have trapped rural African families for 
generations.

The POP program is run on a two-pronged self-sustaining 
strategy:
• �financing the children on the POP program via 

sponsorships, and 
• �planting olive trees on Goedgedacht, along with the 

manufacture and sales of olive oil and fruit products. 
The current global climate change has also not gone unnoticed 

by POP. The olive tree project focuses on helping to reduce 
carbon emissions, while still contributing to the care and 
development of the local rural poverty stricken children. Every 

olive tree planted helps to change the life of one more child. 
Goedgedacht also manufactures a range of Extra Virgin 

Olive Oil, black and green table olives, and 100% natural fruit 
vinegar dressings, available from Pick’n’Pay supermarkets in 
south Africa. The sale of these farm products provide much-
needed income to the flagship POP program, bringing hope to 
impoverished rural children.

At POP children are provided with a place of safety and 
love. The formula is simple and long term, encompassing 
the children from newborn to self-sufficient young adults. 
The program’s three golden keys are Education, Health and 
Personal Development. 

Poverty eradication is the main focus of this program, which 
also aims to assist environmentally conscious individuals to 
reduce their carbon footprint on the earth. 

For more information on the POP program and 
Goedgedacht products, go to www.pathoutofpoverty.org, www.
goedgedachtfoods.co.za or www.goedgedacht.org.za

Olives create path out of poverty

Want to help – and grow your own business?
We’d all agree this is a great cause, so how about the 
Australian and New Zealand olive fraternity gets involved and 
backs this important program.
Rob Templeton, General Manager of the manufacturing 
operation Goedgedacht Trading  said they’d welcome any 
support from the Australian and New Zealand olive industry. 
“May we suggest that growers and producers come and visit 
us, and stay on the farm for a day or two to see where would 
be the best place to help? The farm is a special place, and 
we have lovely accommodation facilities,” Templeton said.
“And while they’re here they could take a tour of the South 
African olive industry with Olives Go Wild (olivesgowild.co.za) 
to see how the industry compares with that of Australia and 
New Zealand.
“We’ve also sent olive oil gift packs to a company in Brisbane 
previously, which they used for their end of year corporate 
gifts. They loved both the oil and program, and it’s something 
we’d like to do more of.
“It would be great if we could develop a corporate gifting 
program, or even supply the Australian and New Zealand 
retail markets with some of our products, as this would help 
our kids in a direct way without handing over money.
“For every R3 million generated in sales, R200,000 in net 
profit is generated annually - which directly affects the lives of 
more than 1000 children by supporting the basic running 
costs of one POP Centre.”
Get on board
So here’s a suggestion: what about two-bottle corporate gift 
packs of local and Goedgedacht olive oils, combining the 
quality and marketing ability of the Australian and New 
Zealand olive oil industry with the innovative work being done 
at Goedgedacht?
It’s a great marketing opportunity for one or more pro-active 
olive oil producers, and a guaranteed way of helping children 
along the path out of poverty. It’s a great cause, with the 
potential to generate substantial sales and boost the profile of 
both producers both here and on the international market.
Any producer who’d like to run with the idea can contact Rod 
Templeton via rob@goedgedachtfoods.co.za to get the ball 
rolling. And don’t forget to let us know here at Olivegrower & 
Processor too: we’d love to put our industry clout behind the 
marketing program, and help spread the word. 

Why not sponsor a tree?
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• netting
• bottles
• caps
• pumps

Picking Machine 
Hand operated.Titanium teeth. 
Attached to a 12 v battery. 
Fully extendable. Easy to use.

Pneumatic 
harvester

12 volt 
battery 
harvester

Supplying the Olive Industry

• pruning tools
• harvesting equipment
• capping machines
• storage tanks

Ph: (03) 9484 7948 – Fax: (03) 9484 7940, 377-379 Bell St, Preston VIC 3072 
Email: sales@costanteimports.com.au

www.costanteimports.com.au

Tornado Harvester - Australian Distributor
• P.T.O attatchment to tractor • Fully remote controlled
• Automatic umbrella opening • Automatic unloading of fruit, quick, efficient  
• Tornado is available complete with tractor

 

See us at the Expo

The POP welfare program is self financed by its olive and oil production operation.


